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Congratulations to Dr. Jen Cleary

Congratulations to Dr. Jen Cleary from the SEGRA National Steering
Committee, on her appointment as Chair to the Deputy Prime Minister’s
Regional Australia Reference Group.

SEGRA What’s in it for you?
In a world inundated with events focused on a single issue or a new piece of technology, SEGRA
stands out for its independence, breadth of topics, and outstanding speakers.
SEGRA Provides
Variety and context
The conference program covers a range of topics including National Regional Policy,
Sustainability, Leadership, Digital Disruption and Labour Markets and Education.
Best and brightest
Our speakers are handpicked by the National Steering Committee for their knowledge,
expertise and presentation skills. The line-up of speakers impresses year after year.
Don’t underestimate the importance of networking
Networking is about making connections and building mutually beneficial relationships.
Spotlight sessions, panels, hypotheticals, challenges and networking functions mean there is no
better place to network. This is your opportunity to form connections with passionate people
from across regional Australia.
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SEGRA 2015 Program Online – Register Now
The SEGRA 2015 Conference, Leading and Growing Sustainable Regions, is being hosted by Charles
Sturt University in Bathurst, New South Wales from 20 – 22 October.

SEGRA 2015 Registration Brochure

View the full program at: http://www.segra.com.au/segra_prog.html
Register now at: http://www.segra.com.au/registration.php
Host and Platinum Sponsor:

Accommodation
Please visit
http://www.segra.com.au/segra_accommodation.html for
our recommended accommodation providers and how to
book.
We recommend delegates book their accommodation as
soon as possible as rooms are expected to fill up quickly
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Spotlight Snapshots
Raising Up Leaders and Getting Things Done in the Regions

Facilitator: Cassandra Hughes,
Manager Economic and Community
Development, Shire of Cranbrook,
Western Australia

The session will examine some of the traits of leaders in thriving-towns and communities and the ways in
which they use their skills to benefit their communities. Key themes will include the components of
effective influence, the context in which you have influence, influencing strategies and implementation, and
fostering new leaders

Creating Diverse Regional Futures
Facilitator: Bronwyn Voyce, Co-Deputy Chair,
Regional Development Australia Far North
Queensland & Torres Strait Inc and CoFounder yRepublic – Cairns Millennial
Taskforce
Australia is becoming an ethnically diverse society and it is important that regional, rural and remote
Australia is able to capture the benefits from this diversity. At the same time, these communities also
need to fully capitalise on their existing human resources. The challenge for regional Australia is to
develop socially inclusive communities where people feel valued, their differences accepted and
respected and all barriers to their active participation in the economic, political and cultural life of the
community are removed. The important question to be considered in this session include: What are the
benefits for regional communities from diversity? How can we encourage diversity and inclusion? Is it
harder for regional communities to ensure inclusion? What are the important policies for creating diverse
regional futures?
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Labour Markets and Regional Australia

Facilitator: Dr. Kim Houghton,
General Manager, Policy and Research,
Regional Australia Institute and Adjunct
Associate Professor, University of Canberra

Labour and capital are essential factors of production. In regional Australia labour can be a significant
differentiator in investment location decisions.
The increasing shift to post industrial economies creates new opportunities for regions - this will mean
exploring how to adapt through socially, spatially and economically restructuring concepts of location of
production, structuring of work and distribution of costs and risks.
Issues to be considered in this spotlight include: the nature of businesses, the use of migrant and mobile
workforces, the remaking of the SME, the construct of regions as a productive landscape.
Case studies will be used to highlight how some regions have increased labour capacity in their regional
economies.

Delivering Productivity Outcomes from Technological and Digital Disruption

Facilitator: Andrew Crowley, Director
VET Delivery, TAFE NSW Western
Institute

Access to education across the school, Vocational Education and Training (VET) and tertiary sectors is a
particular challenge in many rural and regional areas of Australia. Linked to this challenge is the need for
education at the various levels to prepare people for a pathway into further study or entry into the
workplace and employment of their choice. In addition employees need ongoing access to relevant and
current education and skills development opportunities across their working lives. A challenge for
educational providers is to meet the training and workforce needs of local industry and communities
despite the challenges presented by vast distances, low student/staff numbers and diverse industry
needs. This challenge is best met by close working relationships between educational providers and
employers which see the development of local initiatives with real outcomes.
This session will look at some of the issues relating to the provision of education in regional Australia
including links to employment outcomes from both a student and employer perspective.
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SEGRA 2015 Short Film Festival- Enter Now
SEGRA is excited to invite you to participate in the 2015 Short Film
Festival to promote people, place and productivity of regional Australia.
The 2015 theme is The Heart of My Community. Tell us who/what makes
the heart of your community and why.
Entry is $50 and is open to anyone who wishes to enter, regardless of
their background or experience.
The winner will receive $1,000 and the runner-up will receive $500 from
Bendigo Bank.
All entries must be received by 5:00pm AEST on Wednesday, 30
September 2015.
To view the 2015 flyer and terms and conditions, please visit:
http://www.segra.com.au/PDF/2015/film.festival.2015.pdf
To submit your short film, please visit: https://www.hightail.com/u/segra
To register and pay the entry fee, please visit: http://www.segra.com.au/registration.php

Proudly Sponsored by
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Best Practice 1 – Regional Success Stories

To view the flyer, please visit:
http://segra.com.au/PDF/2015/SEGRA-updates/BP1-flyer.pdf

Best Practice 2 – Building Resilience

To view the flyer, please visit:
http://segra.com.au/PDF/2015/SEGRA-updates/BP2-flyer.pdf
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Best Practice 3 – Sustainability

To view the flyer, please visit:
http://segra.com.au/PDF/2015/SEGRA-updates/BP3-flyer.pdf

Best Practice 4 – Infrastructure

To view the flyer, please visit:
http://www.segra.com.au/PDF/2015/SEGRA-updates/BP4-flyer.pdf
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Best Practice 5 – Developing and Delivering Programs

To view the flyer, please visit:
http://segra.com.au/PDF/2015/SEGRA-updates/BP5-flyer.pdf

Keynote Speakers
Michael Campbell
Senior Consultant, AEC Group
Designing and Implementing Projects that Deliver Policy
Intent
Abstract
Is your project a Go'er? How do you know that your project is a good
one? There are plenty ideas out there for projects that can improve
your community, but how do you know that you have got the right
idea? Government agencies are increasingly seeking projects that are
'investment ready' and provide not only a community or social
benefits, but economic ones as well. Equally, there is more private
sector investment flowing into regional Australia than ever before,
with a wide variety of international investors entering Australia, a
growing number of superannuation funds looking for investments and
many private sector investors as well as new avenues, such as crowd
funding. In order to access funding, projects need to be ready and
worthy of funding (public or private sector). This presentation will
review ways of investigating projects to ensure they have the best
chance of success.
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Biography
Michael Campbell is a Senior Consultant with AECgroup and has
considerable experience in economic and regional development, which
he gained in the United States, Europe and Australia. Michael is a
trusted adviser to many local and state governments in regards to
economic development, regional development, investment attraction,
tourism and planning. He regularly provides advice and guidance
related to strategy development, marketing and promotion, property
economics, land use planning, incentives and infrastructure. Michael
also provides advice to private sector companies and property
developers regarding investment projects across a number of sectors
including industrial, hotel, residential and mixed use. Michael's
consultancy experience benefits from his practical background in
economic development and investment where he has successfully
secured corporate investments equating to $425 million in capital
investment and over 4,000 new jobs. He has also engaged with
hundreds of businesses about their expansion/relocation plans and
built numerous quantitative models to analyse various investment
projects for corporate clients. Michael has Bachelor of Arts degrees
from the University of North Carolina (USA), an International MBA
from the Moore School of Business, University of South Carolina
(USA) and an MBA from the Vienna University of Economics and
Business Administration (Austria). Michael is a current member of
Economic Development Australia (EDA) and was one of the first in the
country to receive the ACEcD (Australian Certified Economic
Developer) accreditation.

Amanda Chadwick
Executive Director – Industry Policy, Economics &
Regional Development, Department of Industry, NSW
Approach & Priorities of the NSW Department of Industry in
regard to Regional Economic Development
Abstract
Regional NSW, home to 2.9 million people, is the largest and most
diverse regional economy in Australia. Vital to NSW, it contributes
about a third, or $138 million, of Gross State Product. In August
2015, it was the only Australian regional area to record an annual
increase in employment. To drive continued long-term growth, the
NSW Government developed the Economic Development Strategy for
Regional NSW. The Strategy consolidates over 100 actions across
Government, designed to facilitate competition, invest in the drivers
of productivity and growth, and maximise benefits from public
investment. Rebuilding NSW, the biggest infrastructure program in
the State’s history, will boost regional infrastructure investment by $6
billion, to a record $19 billion. A new $190 million Jobs for NSW fund
will deliver job creation incentives, and significant investment in skills
development will help deliver the workforce needed for new jobs. The
presentation will update on the Strategy and these priority initiatives.

9

Biography
Amanda Chadwick is Executive Director, Policy & Economics at NSW
Trade & Investment. Amanda drives the industry policy and
regulatory change agenda for industry investment within NSW. Her
team undertakes economic and market analysis for NSW Trade &
Investment and develops the policies that support industry
productivity and innovation and growth in business employment and
investment. Amanda has a background in the development and
implementation of government policy. Prior to joining NSW Trade &
Investment, Amanda was the Director of Water at the Independent
Pricing and Regulatory Tribunal (IPART). Amanda holds qualifications
in law and economics from ANU and Masters of Science (Regulation)
from London School of Economics.

Dr. Jen Cleary
Chair, RDA Far North, Senior Research Fellow, University
of South Australia and SEGRA National Steering
Committee
Localism and Leadership in Regional Australia: what do we
really need?
Abstract
Why is it that some rural communities thrive, while other, seemingly
similar communities do not? What are the characteristics of 'thriving'
towns that make them different to 'surviving' towns or even 'diving'
towns?' There are many reasons, not least of which is that every
community is unique (or, if you've seen one country town, you've
seen one country town). However, one characteristic that 'thriving'
towns seem to share is that they have very effective leaders. How do
leaders in thriving towns operate? Why are they successful? In this
presentation, I discuss some of the traits of thriving-town leaders and
the ways in which they use their skills to benefit their communities.
The presentation is drawn from my experiences over many years of
living, working and researching in Australia's regional, rural and
remote communities. The presentation introduces the '6 C's' of
effective governance and leadership in local contexts: Capacity,
Connectedness, Courage, Commitment, Crocodiles and Catalysts.
Biography
Dr Jen Cleary is Chair of RDA Far North in South Australia, and a
human geographer with the University of SA. Her research interests
lie in regional development, rural communities and agriculture. Jen's
recent research has focused on community participatory planning and
local decision-making in rural and remote communities in Australia.
She has also recently completed work on farmer collective bargaining
in the agricultural sector and investigated the potential of
Geographical Indications of origin as regional development tools.
Jen is recognised for her leadership in regional Australia and holds a
number of positions that reflect her knowledge and experience. She
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currently sits on the Deputy Prime Minister's Regional Australia
Reference Group, co-chairs the International Rural Network and is a
member of the SEGRA National Steering Committee. Jen also holds
an honorary position as Adjunct Associate Professor at the Institute
for Governance and Policy Analysis at the University of Canberra.

Kristian Kolding
Associate Director, Deloitte Access Economics
Australia's Economic Outlook
Abstract
As always, the Australian economy is facing challenges and
opportunities. Our greatest current challenge is China. China is
slowing as it manages the difficult transition away from constructionfuelled growth. Falling demand from our largest trading partner has
accelerated the decline in the price of our resource exports and
investment in the resources sector. Beyond the immediate challenges
however, Australia is also facing long term demographic headwinds,
as our population ages and the participation rate declines. Together
these forces represent our productivity challenge: factors that have in
the past supported growth in living standards are now weighing on
per capita income growth, and we must find new ways to boost
productivity in order to continue increasing our living standards. At
the same time, Australia is managing its own transition. Growth
drivers are changing as business investment falls, resource exports
rise, and lower interest and exchange rates favour growth in the
south-eastern states. So where will future productivity come from?
First and foremost, Australia must take full advantage of the Asian
opportunity on our doorstep, and free trade agreements are an
encouraging step in the right direction. Yet Australia must also tackle
the more complex issue of economic reform. Deloitte has recently
released the first of two reports shedding light on the tax reform
debate, and in October, we will release the fifth instalment in the
Building the Lucky Country series. The steps outlined in these reports
are just some of many that Australia will have to take if it is to
maintain current living standards, and capitalise on more than two
decades of economic growth.
Biography
Kristian Kolding joined Deloitte through the acquisition of Access
Economics in 2011. He is an Associate Director in Deloitte Access
Economics' Macroeconomic Policy and Forecasting team where he
undertakes much of the economic forecasting underlying publications
such as Business Outlook and Building the Lucky Country. Kristian's
economic consulting experience covers a wide range of areas,
including industrial relations, infrastructure privatisations, and
education and labour market policy. Prior to joining Access
Economics, Kristian completed a Masters of Economics in Denmark
and spent time working in India. He is currently undertaking his MBA
at the Australian Graduate School of Management and in his spare
time Kristian enjoys getting outdoors to coach his soccer team.
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Robert Prestipino
Director, Vital Places Pty Ltd
Place-Based Investable Business Cases
Abstract
What does your community do if you don't have the good fortune of
having obvious strategic infrastructure within your region? Even if you
do, how can you ensure there will be long term local benefits? Today,
all regional communities face the challenge of transitioning into the
new economy. To succeed, communities will need to facilitate
economic development that strengthens their unique sense of place
as well as the regional economy. This presentation will outline a
smarter and faster way for communities to leverage their unique local
assets into more highly investable business cases for regionally
significant projects.
Has Place Been Hacked by the Hipsters?
Abstract
We know place is the foundation of local identity, regional character
and the economic opportunities of the 21st century but, are we
prepared to create the places that will thrive in this rapidly changing
world. Could our love of place be our greatest weakness? Do we really
understand the true nature of the experiential economy? This
presentation explores the typical journey of well-meaning
placemaking and shines light on the deeper motivations needed to
solve the 'wicked problems' confronting the future social and
economic vitality of regional communities.
Biography
Robert specialises in helping regional communities identify local
growth strategies and catalyst projects that support regional
sustainability and local lifestyle. For more than 25 years, Robert has
worked with government, community and local business stakeholders
to develop innovative solutions and deliver more with less to ensure
regional communities secure a vibrant future. He is a qualified Urban
Designer, Registered Landscape Architect, Corporate Member of the
Planning Institute of Australia, Member of Economic Development
Australia, An Australian Certified Economic Developer and Local
Ecommerce Marketer.
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Robert Reed
Director, Forms Express Pty Ltd
Practical Ways to Build Social Capital and Business Enterprises
of Local Levels: response to global drivers
Abstract
Geelong has a proud manufacturing history, but global drivers mean
that this will not be Geelong's future. This presentation is about the
shaping of one part of Geelong's future, ICT, where it started, who
were the drivers, what was the vision. Its about the building of the
eco-system, how this has progressed, what worked and what were
the lessons learnt.
Biography
In more than 30 years in business, Robert Reed has worked closely
with numerous "startups".
Robert has a proven track record in identifying market needs, the
technologies that address them and in building and selling successful
companies.
Under Robert's direction, Forms Express Pty Ltd has grown from
supplying billing services to one council, to today supplying billing
services to over 175 councils and utilities throughout Australia. Forms
Express has received many awards and continues to receive accolades
for its innovation.
In November 2007, FE Technologies installed its first RFID based
library system at Geelong Grammar, and through Robert's direction, it
had installed systems in over 600 libraries in 6 countries by mid 2014.
Robert is also the Founder and Chief Executive Officer of HealthRFID
that uses RFID technology to enable doctors to provide patients with
a whole new level of service to hospitals to minimise waste of a very
precious resource, blood.
As CEO of RFID Technologies Robert's primary focus is to chair the
development of the novel printed RFID project, and liaison with
partners to assist with the commercialisation of the technology in
various markets.
Today, through Forms Express, HealthRFID, RFID Technologies, and
other investments, Robert has the privilege of using technology to
help change people's lives.

13

Prof. Andrew Vann
Vice-Chancellor, Charles Sturt University
Leadership: what does it mean, how is it evidenced, advocacy
and lobbying
Abstract
This presentation will focus on leadership in the context of regional
Australia and the part effective leadership can play when drawing
attention to regional issues, advocating the regional voice and
lobbying for regional change.
Regional Australia fulfils a peculiar place in the national psyche in that
whilst it is celebrated as a fundamental part of the national character,
it is also frequently regarded as being inherently disadvantaged and
problematic.
It is also notable that 'regional' is a flexible concept depending on
where you stand. For example, the 2012 NSW Long Term Transport
Master Plan identified Parramatta as NSW's premier regional city
which seems somewhat humorous on the other side of the Blue
Mountains.
As leaders, it is important that we advocate the fundamental strength
of regional Australia and clearly identify structural issues specific to
regional communities and economies. This allows us to lobby more
effectively and to generate innovative ideas around ways to address
these issues.
Major media organisations and a number of key decision makers are
based in capital cities. This adds a level of complexity to not only
describing the unique issues of regional Australia, but also ensuring a
collaborative understanding and attention to the issues, beyond those
publicised in stereotypical ways.
Social media and online communication is connecting regional
Australia and providing a voice in a way never previously possible.
Harnessing the power of viral communication has provided different
and innovative opportunities to gain attention for regional issues at a
national level.
Finally, the presentation will discuss lobbying at all levels and its place
in creating effective advocacy. The political, economic and
demographic structures of issues and their advocates affect what can
be achieved. However, developing a long-term strategy and providing
a voice allows business, media and political cycles to be used when
opportunities present themselves.
Biography
Professor Vann trained as a civil engineer and worked in engineering
consultancy before completing a PhD in the Civil Engineering Systems
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Group at University of Bristol in 1994.
He lectured in structural engineering at University of Bristol prior to
coming to Australia in 1996 where he took up a similar post in the
Faculty of Engineering at Central Queensland University in
Rockhampton. During this time he pursued research interests in
structural monitoring and artificial intelligence as well as leading
pedagogical change in moving the Bachelor of Engineering at CQU to
a project-based format.
He held various senior academic and administrative roles at CQU
before joining James Cook University in North Queensland in 2004 as
Pro Vice-Chancellor Information Services and Technologies,
subsequently Pro Vice Chancellor and, from 2008, was Senior Deputy
Vice-Chancellor with responsibility for the Faculties and Teaching and
Learning.
Professor Vann joined Charles Sturt University as Vice-Chancellor in
December 2011.
He has held a number of board and community leadership roles, is a
Fellow of the Australian Institute of Company Directors, a Fellow of
the Australian Institute of Management, Associate Fellow of the
Australian Rural Leadership Foundation and a Fellow of the Institute
of Engineers Australia.
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Orange Study Tour

Image: Charles Sturt University School of Dentistry. Source

Image: The Beekeeper’s Inn. Source

The Orange Study Tour will be visiting Beekeeper’s Inn, Charles Sturt University inspection Dentistry and
Pharmacy, wine tasting at Cellar Door, Agrestic Grocer for lunch and ends with a tour of The Second
Mouse Cheese Company and Badlands Brewery. For a sneak peak of some of the places the tour will
visit, please see the two following articles below.

SEGRA’s Taste Orange – Celebrating Food Festival Success

Image: Grazing Table. Source: The Agrestic Grocers

SEGRA’s Taste Orange: celebrating food festival success study tour coincides most favourably with the
2015 Orange Wine Festival, now in its tenth year. The study tour is sponsored by
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Orange City Council who look forward to welcoming SEGRA delegates to the region. Rhonda Sear,
Executive Officer, Brand Orange, has been charged with the task of selecting but a small sample of what
the region has to offer. ‘We look forward to welcoming the study tour to Orange,’ said Rhonda. ‘We’ve
got a very valuable little jewel here. The people that they [the delegates] will be meeting with are quite
extraordinary.’
Departing from Bathurst, the study tour will first head inland to the town of Vittoria, home to the
historical Beekeepers Inn. Built in 1859 as a Hotel, then a changing station for Cobb & Co., Beekeepers
Inn now houses a café and farm shop where delegates will sample a wide variety of in-season, local
honey. ‘It is an extraordinary place with a lot of local produce,’ said Rhonda.
Second stop is the Charles Sturt University (CSU) in Orange, where delegates will firstly visit the state-ofthe-art Dental Facility featuring a simulation clinic, dental technology/clinical support laboratory, bio
dental science learning suite and anatomy teaching facilities.
From there delegates will head to the Charles Sturt Winery Cellar Door, where Marketing Manager,
Justin Byrne, will demystify the art of wine tasting. An integral part of Australia's leading wine science
school, Charles Sturt Winery is at the forefront of viticultural practices and wine making techniques.
The last stop of the tour is The Agrestic Grocer, both a café and retail store for Badlands Brewery and
The Second Mouse Cheese Company. Under the one roof, delegates will delight in cheese and beer
tastings and sample a ploughman’s platter showcasing the local produce. Café owners and local farmers,
Beau and Katie, will reveal the abundance of produce available in the region and espouse the power of
seasonality.
‘When you live in a city you don’t really think much about the seasons,’ said Rhonda. ‘No matter what
the recipe is, you can get it. Whereas in the country, you tend to be a lot more focussed on what’s in
season and you actually design your menus or what you cook at home based on that season. If you want
to support buying local, then that means buying seasonal as well.’
For information on the Orange Wine Festival, visit https://brandorange.com.au/project/orange-winefestival/
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SEGRA’s Taste Orange – The Agrestic Grocer
Image: Limes, The Agrestic Grocer
Source: The Agrestic Grocer

a·gres·tic
adjective
of or relating to the country; rural; rustic.
Beau and Katie Baddock, along with business partners
Lucas and Danielle Martin, own The Agrestic Grocer in
Orange, NSW. Opened in August 2013, The Agrestic
Grocer stocks shelf products from local producers and fresh produce sourced from local farmers, including The
Farm Gate by Nashdale Fruit Co., owned and operated by Katie, Beau and Katie’s father, John. ‘We try and support
our local farmers and producers as much as we can,’ said Katie.
The heart of The Agrestic Grocer however is the café which has positively flourished. ‘We had thought that the
fresh produce, the farming and the Local First aspect would take priority over the business but the café well and
truly took over at an early stage,’ said Katie.
Delegates to SEGRA’s Taste Orange Study tour will get to sample menu items that are reinvented almost daily
depending on produce availability. ‘Our ploughman’s and grazing tables that we do for functions are very popular
because they are always changing and seasonal,’ said Katie. ‘Orange is a really niche little climate so it really
depends on the weather.’
Anticipated morsels include heirloom vegetable varieties, seasonal pickles, fresh garlics and local breads, as well as
cheese tasting platters and beer paddles showcasing the wares of onsite vendors, The Second Mouse Cheese
Company and Badlands Brewery. ‘We really try and push seasonal eating and eating local,’ said Katie.
Beau and Katie, longstanding vendors at the Sydney Farmers’ Market, do their utmost to get this message across
to city folk. ‘Eating locally isn’t cheap but it is important,’ said Katie. ‘We have a lot of food coming in from
overseas and a lot of Aussie farmers can’t beat those prices. Their [local farmers] product is often superior and of a
higher quality and to reach that higher quality the farmers put a lot of work in.’ Katie’s father, John, has been
farming the central-west district known as ‘the food basket of NSW’ for close to 25 years.
Not content with farming their own land in Nashdale, plans are afoot to plant the couple of acres behind the shop.
‘We’re about to start ploughing that up in the next couple of weeks,’ said Katie. ‘Hopefully by summer we’ll have a
little vegie kitchen patch going and then by next year it will hopefully be all up and running which will be really
nice.’
For more information on The Agrestic Grocer visit their Facebook page
https://www.facebook.com/theagresticgrocer?fref=nf
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Workshops at SEGRA
Geotrails: creating new journeys for geotourism

To view the Geotrails: creating new journeys for geotourism flyer, please visit:
http://www.segra.com.au/PDF/2015/workshop-flyers/geotrails.pdf

Right Start Right Project

To view the Right Start Right Project flyer, please visit:
http://www.segra.com.au/PDF/2015/workshop-flyers/rightstart-rightproject.pdf
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Bathurst’s Bicentenary Shines a Light on
the City

Image: 2015 Illuminate Bathurst 11th July. Source: Grant Paterson

2015 marks a significant milestone in the history of Bathurst, the bicentenary of European settlement in
this community, and the start of a new chapter in this city’s history.
The community has embraced the range of Bathurst200 events and activities that have been staged so
far, from the reinstatement of Macquarie’s Flag Staff and the Bathurst Macquarie Heritage Medal, a
Colonial Fair, the May and July Illuminate Bathurst and Street Festivals and ice skating in the heart of our
city in Kings Parade.
The year includes a calendar of more than 150 events and activities and is the result of years of planning
and many thousands of volunteer hours from people in every corner of our city.
Bathurst is celebrating together as a proud community with a rich and diverse heritage and invite others
to come and see what an engaging visitor experience can be enjoyed here. Bathurst200 is an
opportunity to shine a light on our city and our special place in Australia’s history.
The celebrations are proof that we live in an inclusive community, embracing all residents all cultures, all
working together for a shared future of a vibrant prosperous city – economically, culturally and socially.
Illuminate Bathurst is on again from Saturday 10 October until Sunday 18 October.
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National Conversation for Regional Policy
– have your say
SEGRA's vision is to promote regions and regional issues and empower regions to lead their own
futures. SEGRA promotes this through collaborative multilayered and interconnected responses to
secure a sustainable future for rural, remote and regional Australia.
Last year SEGRA yielded a suite of key issues and observations and suggested steps towards priority
policy actions around: Federalism, Multilevel Governance and Regional Australia; Focusing Regional
Development Policy; Northern Development and Rural and Remote Regional Single Industry and Service
Towns: hubs, nodes and networks
If you would like to put an issue on the SEGRA 2015 agenda or pose a question to our panel in the
National conversation for Regional Policy Session please email info@segra.com.au
To see SEGRA 2014 Communiqué, please visit: http://segra.com.au/PDF/2014Appendix/NationalConversation.pdf
The Communiqué for SEGRA 2015 has not yet been released.

New Publications
‘Flat World Navigation’ by Kim Chandler
McDonald
Published by Kogan Page, September 3 2015
Flat World Navigation introduces the new future of work in the
'flattened world' of the new digital attention-based economy, where
real connections can be made in seconds across departments,
businesses, cultures and countries. Combining the best elements of
networking, social media outreach and collaborative techniques, flat
world navigation is an essential capability to build and maintain
relationships between colleagues, customers and partners. Employees
who can transform themselves into flat world navigators, experts in
mediating these powerful relationships and bringing the customer into
the conversation, will mean the difference between success and
failure in business.
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Flat World Navigation includes exclusive insights and interviews with international business leaders who
successfully use flat world navigation skills, such as the Emmy-winning former NBC and Wall Street
Journal reporter Kare Anderson, Sandy Carter at IBM, Gordon Feller at CISCO Systems, Aria Finger at
DoSomething.org, Louise Guido at ChangeCorp, Jeffrey A. Finkle at the International Economic
Development Council and Carolyn Lawrence, CEO of Women of Influence. This book is grounded in realworld experience with insights and advice to build your skills base and empower the next generation of
business people. Additionally, it is of great use to business owners and managers looking to effectively
leverage the skills of these flat world navigators, whose critical role brings attention to ideas, products
and services and, as such, must be part of a successful business strategy.

‘Creating Cities’ by Marcus Westbury
Published by Niche Press, September 6 2015
In 2008, Marcus Westbury returned to his hometown of Newcastle,
Australia, and found more than 150 empty buildings lining its two main
streets. Three years later, the world's largest travel publisher named
Newcastle one of the top ten cities in the world to visit. Creating Cities
is about the unlikely events in between: of how a failed idea to start a
bar morphed into a scheme that has helped transform Newcastle,
launched more than two hundred creative and community projects
across Australia, and is fast becoming a model for cities and towns
around the world. In an engaging, thoughtful, and observational style,
Westbury argues that most towns and cities are wasting their most
obvious assets: the talent, imagination, and passion of the people that
live there. In a globalised age, local creativity has access to new possibilities that most places have barely
begun to grasp. In this book, Westbury explains how small-scale failures in Newcastle inspired a larger
set of ideas and a 'why-to' strategy with potential applications around the globe. Creating Cities is a
provocative and inspiring must-read for creative people, civic and business leaders, town planners,
citizens, and anyone who cares about the communities that they live in.
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SEGRA 2015
Platinum and Host Sponsor

Gold Sponsors and Supporters

Silver Sponsors and Supporters

Bronze Sponsors and Supporters

Deadline for submission of articles and images for the next edition of SEGRA Walks to Talk is Monday,
12 October 2015
Please send your articles and images to: info@segra.com.au
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